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WHAT
IS SEO?

Are you confused and overwhelmed by this thing called “SEO?” If

so, you're not alone. We created this Small Business SEO Guide to

enable you to make informed decisions and take effective actions

to improve your website’s search engine ranking.

So, what exactly is SEO? SEO is an acronym for “search engine

optimization” and refers to the process of getting organic website

traffic from search engines. Similar to your organic groceries,

organic traffic is all-natural; unlike your groceries, you don’t pay

for it. Directly, that is. Just like every other motivated business,

Google wants its customers to have a stellar experience with their

product. A stellar search experience is getting relevant results

quickly with minimal effort and noise. In order to help this

happen, Google uses a complex algorithm to rank the relevancy,

quality, and ability of every site on the worldwide web.

In today’s competitive online environment, investing in the SEO

process is mandatory if you want to have a chance at being

visible to potential customers. Note the emphasis on “process” —

that’s because there is no magic bullet that will shoot you to the

first page of Google. (Run from anyone who tells you otherwise.)

So, if you learn one thing from this guide, let it be this — SEO is

not a one-time one-size-fits-all event. It is an intricate and

constantly evolving process that, if done right, increases the

chance that your site is visible to Google’s algorithm and

prospective customers. 
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IDENTIFY
YOUR GOALS

Identifying your SEO goals is key. Different goals require different

approaches, so the more dialed in you are to your desired result,

the more bang you’ll get for every dollar (or hour) you invest on

SEO. Consider which of the following goals best fits your vision: 
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Increase revenue. Different tactics should be adopted for quick

sales versus building a loyal long-term relationship. 

Get leads. Relevant and in-depth content about your industry,

product and/or services, and your company will attract

potential customers. 

Educate and engage visitors. Persuade visitors to purchase

from you by demonstrating the benefits of your product and/or

service in an entertaining or helpful way.

Boost brand awareness. A place for potential customers to visit

after seeing or hearing of your brand or product and/or service

will help you remain relevant.

Customer service. Whether it’s pre- or post-sale, providing your

customer with the information and support they need in the

simplest way possible is a must.

Increase website traffic. In order for this goal to actually

increase revenues in the short- or long-term, the additional

traffic must be relevant.

Increase search engine rankings. We suggest steering clear of

this one-sided goal as it tends to boost egos more than

revenue. 



PICK YOUR
KEYWORDS

Most online buyers start their purchase process by typing in a

word or phrase in a search engine box — primarily in Google and

Yahoo. The first step in ranking higher in searches done by the

right kind of potential customers is to choose several relevant

keywords or phrases. 
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Write down several words or short phrases that describe your

product or service. 

Plug these keywords into Google AdWords Keyword Planner

Tool, remove any keywords with low traffic, and add relevant

ones with high traffic. 

A keyword, in the context of search engine optimization,

is a particular word or phrase that describes the contents

of a Web page. Keywords are intended to act as shortcuts

that sum up an entire page. Keywords form part of a Web

page’s metadata and help search engines match a page

to with an appropriate search query. | Techopedia.com

In the past, SEO was all about keywords. However, as a result of

rampant, shady and abusive practices, search engines have

widened the scope of their algorithms to include a number of

other factors in order to better serve their customers. This means

you want to invest enough, but not too much, time on this task.

Create a list of 3-5 relevant keywords or phrases that will be used

to optimize your site. Here is our suggested process:   

http://http//WWW.TECHOPEDIA.COM


PICK YOUR
KEYWORDS (CONT'D)
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Conduct your own Google and Yahoo searches using each of

these keywords to determine if the search results are relevant

to your business? If your competitors are showing up, you’re

on the right track. Use this information to further refine your list.

Confirm that a visitor searching for your keywords will be

satisfied when they arrive at your site. 



FIX YOUR SITE
(PROPER BACKEND SETUP)

It’s estimated that more than 50% of website visitors are on a

mobile device. This was the motivation for a major change in

Google’s algorithm in 2015. Today, they effectively punish

website pages that have subpar performance on mobile devices

(slow loading times, unreadable text, etc.).

 For this reason, proper setup of your website must be at the top

of your SEO checklist. Here are some musts for your site:
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A responsive (AKA mobile-friendly) design

Well organized for easy navigation and crawling

Optimized images (proper size and alt tags)

No broken links 



CONTENT
OPTIMIZATION

If you remember one thing from this guide, make it this – once you

have created an SEO-friendly website, creating relevant and

optimized content should be your #1 SEO priority. Again, note the

emphasis we placed on two keywords.

 In order to stand out from the glut of information on the web,

content must add legitimate value to those seeking it. Once

you’ve written your relevant content, it’s no longer enough to just

click that “Publish” button. There are a number of items that must

be optimized to increase the chances it gets noticed by search

engines.

 Here is your checklist: 
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1. An optimal permalink

2. A keyworded title

3. Images that are optimally sized and include keyworded alt tags

4. At least one internal and external link

5. Proper placement of keywords throughout

6. Correct use of headers (H1, H2, H3, etc.)

7. A minimum amount of words

8. A proper meta description

9. Social share buttons 

And, don’t skip proofreading! Don’t let typos and bad grammar

undermine all your SEO efforts. 



MAKE FRIENDS
(OUTREACH/LINK BUILDING

Once you have a smoothly functioning website filled with

optimized content, it’s time to start making friends.

Invest time building relationships with people in complementary

industries. You may even find an upstanding competitor worthy of

befriending. Once you’ve gained mutual trust, start exchanging

links. Real (unpaid) links communicate legitimacy to search

engines and you may be rewarded with a boost in your ranking

Not sure where to find new friends? Here are some actions to

take: 
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Join online and local business and networking communities

Interact with relevant professionals and companies on social

networks

Get involved on appropriate Facebook pages and groups •

Check out the your competitors’ links

Actively share your knowledge in online forums

Cultivate a relationship with creators of industry resource

pages

Link to other sites and let the business owners know

Network with fellow attendees at industry conferences

Ask people you already know to trade links 

Wherever you go, commit random acts of kindness and add

value…good karma goes a long way in every industry.



BE
SOCIAL
(DEVELOP A SOCIAL STRATEGY)
It’s no longer enough to have a stellar product or service. You

must develop a clear social networking strategy in order to

increase your reach.

Social networking IS marketing in 2016. A social presence brings

heart to your brand and fosters a sense of community. Each social

profile is a piece of internet real estate with potential to appear in

search results. Social media enables you to regularly pop in and

“visit” your customers, increasing the odds that they’ll remember

you when it comes time to make a purchase. And, there is no

more efficient way to disseminate your optimized content than to

share it with hundreds of people at the click of a single button.

 Here are a few social media tips: 
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Determine and adhere to a goal (sales, education, relationship

building, etc.)

Make people feel like they are a part of your business

Involve everyone in your organization

Be human and real

Give your followers more of what they want and less of what

they don’t

Make impromptu and scheduled live videos (especially the

new Facebook Live feature)

Measure your results based on ROE (return on experience)

rather than ROI (return on investment) 



SPY ON
YOUR COMPETITORS

We’ve mentioned your competitors several times already. Why?

Because they are your most important benchmark as to what’s

working and what isn’t. Don’t assume you know what they’re

doing…go check them out.

 We are not encouraging espionage. But, there’s also no need to

completely reinvent the wheel. Look at what they’re doing that

works and use it as inspiration. Learn from their mistakes. Make

sure you’re up to their speed or, better yet, moving faster. See

whom they’re connecting with and learn from their social

networking and marketing strategies.  
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ANALYTICS

The only way to know what your followers want and don’t want is

to pay attention to analytics. Without a reality check on the actual

effectiveness of your SEO tactics, you are just guessing and you

may be wrong.

 Pay regular visits to your Google Analytics hub and see what

website pages are being visited most often, what blog posts are

the most popular, and how your visitors find you. Check

Facebook Insights to discover when your fans are visiting your

page and your peak reach times. Use this data to give people

more of what they want when they want it — and less of what

they don’t want when they aren’t paying attention.  
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CHECK



A FINAL
WORD

If you remember one thing from this guide, make it this – the

internet enables small businesses to extend their reach to a

massive audience at a significantly lower cost than in the past. As

a result, SEO is an essential component of an effective small

business marketing strategy. 

SEO is an art. And, to reiterate, it is a process, not an event. It is

crucial that it be done correctly and thoroughly in order to

accomplish your clearly defined goals. 

While it is feasible to perform some SEO tasks yourself, we

encourage every small business owner to invest in an SEO

specialist to ensure every aspect of this dynamic process is done

— and done with the highest level of competence.

We look forward to partnering with you on your small business

SEO. 
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WHO ARE
WE?

PHONE: (858) 348.4885 | EMAIL: Info@nerdigital.com

NerDigital is a premier San Diego online marketing company. Like

any good nerd, we have a passion for knowledge - and like any

good marketer, we want to utilize that knowledge to help other

businesses. Our expertise comes from many facets of digital

marketing throughout many different industries.

We understand that businesses come in many shapes and sizes,

all with their own specific needs. With our affordable online

marketing services, we can tailor a solution that is right for you.

Whether you are a small business or large corporation, we will

develop a plan to provide the best results.
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NERDIGITAL • NERDIGITAL.COM

SCRIBACEOUS, INC. • SCRIBACEOUS.COM
PHONE: (619) 972.9450 | EMAIL: janet@dateoxygen.com

Scribaceous, Inc. is a one stop shop for small business owners

looking to create an impressive online presence. Rather than

wasting time, energy, and money dealing with multiple vendors,

we offer our clients a complete and affordable line of services,

including new business setup, branded graphics, responsive

websites, social media services, and SEO optimized content. 

As a boutique firm, we are highly flexible and pride ourselves

on treating every enterprise we serve as if it were our own. 


